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Customize Your Volunteer Experience with CSI's Volunteer Portal

Are you interested in...
Reaching out to educators to bring CSI principles into the classroom?
Meeting and greeting with fellow members at Construct 2018?
Guiding others studying for the CSI certification exams – lead an online study group?
Sign up for these opportunities and more at CSI's NEW Volunteer Portal:
See all volunteer opportunities in one location
Easily apply for options that interest you and work with your schedule
Opt into the volunteering pool, sit back and have volunteering invitations come directly to you
Join your fellow members... Jump into the volunteer pool and make a difference!

See how you can volunteer today on the Volunteer Portal.

If you have any questions about volunteering, please email volunteer@csinet.org.

Mark The Date - Gulf States Region Leadership Conference is
June 7 - 8, 2019. Sponsorship opportunities are available.

Mark the Date - Little Rock Chapter Annual Golf Tournament set
for April 26, 2019

PROVIDING YOUR CONTENT
Contributed by Eric D. Lussier
Unless you've been living in the 2000's and not the present day, you've undoubtedly heard the word CONTENT and the importance of it. Whether building a website or your personal brand, the name of the
game is now content, and it is everything when it comes to search engine optimization (SEO) and how
you, as a business or brand, is found in the modern day.
The definition of content has changed so much in the last handful of years that definition c. from Merriam Webster is "the principal substance (such as written matter, illustrations, or music) offered by a website. Moving further down the definitions of content brings us to 3. which is "the matter dealt with in a
field of study". While I personally frown upon using the term expert, especially given how rapid the
world is changing, I feel that everyone has a specialty. Whether that is knowledge on CrossFit, baseball
cards, baking or indoor sports flooring, you have a skillset that is unique to you. Now, you may not be an
expert baker, or have that stash of 1952 Mickey Mantle's in your closet, but you have information and
CONTENT, inside of you that is unique.
Tomorrow I "celebrate" thirteen years of experience as an indoor sports flooring product rep and subcontractor. If I have done my job properly over
those thirteen years, I will have absorbed years of unique experiences that have built up to January 23, 2019. Now, there is that chance that I've been
doing something wrong for those thirteen years, but chances are that I've been doing some things right over these last thirteen years too. While I don't
consider myself an expert on indoor sports flooring by any means, I do consider myself a specialist and an information provider.
Information gathered is absolutely no good unless it is information shared."
If you have had the opportunity to sit through the Let’s Fix Construction workshop, I hope you took home the mantra to share your knowledge. If you
didn’t take that home with you, I apologize. We do our absolute best to reiterate the fact that we are unable to better the construction industry if we go
to the grave by holding in our lessons learned aka our knowledge aka our CONTENT. We implore attendees of our workshops to share their insight
and their experiences. Even after practicing architecture for 45 years, I don’t expect to hear a firm principal to say they’re an expert at design. Technologies and building materials are changing along with our world and in order to be an expert, in my opinion, you need to know all. No one knows

But you do know something. You may make an incredible souffle, have an incredible eye for the next great New York Yankees prospect, or have a
personal insight into your niche of the construction industry; and this last component is where I implore you to share your content. It may be on
LinkedIn, on your personal website or blog, at an AIA accredited box lunch, here on the Let’s Fix Construction blog or at CONSTRUCT, but please,
SHARE YOUR CONTENT.
Don't have a blog or website? Start one. It's easy. Look it up on YouTube. Share your messages on a video platform, like Instagram, Facebook or
YouTube. Perfect your pitch and get out of your office and speak to more companies and firms. Use your LinkedIn for good and not evil. Or better
yet, speak at a conference attended by your industry peers.
And a great opportunity for you to speak at a peer-attended conference and for you to share your knowledge and content is at CONSTRUCT 2019.
The deadline to speak is here and I implore you to step out of your comfort zone and submit. You have a personal perspective on something within
construction – and face it, if you didn’t, you wouldn’t be this far in this article – and what good is hoarding that perspective?
Much like this website, CONSTRUCT provides a platform for exploring and refining innovative solutions to solve complex problems facing the AEC
industry today. It is truly a conference where industry leaders converge with a common goal of educating and inspiring for the betterment of the industry. This year CONSTRUCT will be held October 9-11 at the Gaylord National Resort and Convention Center in National Harbor, Maryland
(right across the bridge from Washington DC) and the deadline to submit your proposal concept is THIS FRIDAY, January 25, 2019.
I know firsthand as a presenter at the last few CONSTRUCT shows that you don’t need all your ducks in a row when you submit your pitch. Get a
catchy title, come up with a good synopsis and your learning objectives and that is all you need. And don’t get caught up on if your niche in construction is truly a niche – as a member of the Education Advisory Council, we are looking for topics that are unique and aren’t canned, nor offered at
every conference in the industry.
I implore you to look within and challenge yourself in 2019 to share your content. CONSTRUCT is an amazing opportunity to do so and you’ll leave
National Harbor on October 11th glad that you took my advice.

SHOULD AEC FIRMS USE SOCIAL MEDIA
AUTOMATION?
Contributed by Brian M. Fraley

To automate or not to automate? That is the question many AEC firms face when it comes to
social media. Like everything else in life, there are pros and cons.
My assessment is that the cons outweigh the pros for most AEC firms. This blog; however, will
attempt to objectively lay out both sides and allow you to draw your own conclusion.
What is Social Media Automation?
Social media automation may sound intimidating if your AEC firm hasn’t even mastered social
media itself, but have no fear. It’s simply the use of a software or app to pre-load, schedule,
and post social media content. You can also monitor relevant topics, review performance metrics, and more.
PROS
Bundle Posts and Save Time
One of the greatest benefits of automation is the ability to log in and front load multiple posts for the coming day, week, etc. Instead of logging in
repeatedly and struggling to come up with content, you can sit down in a more intentional way, chunk your work, and get back to designing.
Less Interruptions, More Flow Work
Staying active on social media is disruptive to your schedule. When you’re immersed in a project, the last thing you want is to break your
concentration by logging in to LinkedIn, unless your brain needs a rest, that is. For those that subscribe to the belief that interruptions stymie
productivity, automation is a godsend.
Stay Social When You’re Off the Grid
Consistency is key on social media. Letting your social accounts go dormant for days or weeks can cause followers to drop off. Social media
automation can allow you to post when you’re traveling or consumed by a time-sensitive project for an extended period of time.

Use Multiple Platforms
Automation software and apps are usually designed as a control center for all of your social media activity. You can connect multiple accounts and
see things like retweets, mentions, new followers, and inbox messages on a single dashboard. This obviously saves time because you don’t have to
log into multiple accounts.
CONS
Broadcasting Instead of Connecting
Automation gives users the potential to broadcast instead of interacting. Too many AEC companies already take the “social” out of social media.
Interaction is the key to success on social media unless you happen to be a company with a brand so large and powerful that followers seek you out.
If you decide to front load a week’s worth of posts without checking in, some of your followers will soon discern that no one is behind the curtain and
will move on. If you’re using automation strictly to broadcast on social media, don’t waste your time. You’re simply adding to the noise and won’t
unlock the connections, leads, and new business that social media can produce when used properly.
Ghost Town Profiles
Automation gives you the ability to let your social presences turn into ghost towns. Savvy users can tell when your account is set on autopilot and it’s
a turnoff. Isn’t the idea of social media to connect?
The real damage is done when someone mentions your company and gets no response. There are only three possibilities when that happens: the
account is automated, 2.) you’re too important to respond, or 3.) you don’t know how to respond.
When Things Hit the Fan
Social media is the place most people turn when disaster strikes to either learn what’s happening or sound off. What happens if your crew strikes a
gas line and causes an explosion? What if a bridge you designed collapses onto a busy roadway?
From a public relations standpoint, you want to have your hands on the controls of your company’s social media accounts to monitor the public
sentiment and respond accordingly. If your relying too heavily on automation and haven’t logged in for an extended period, you may return to find a
grease fire burning.
The Unseen Typo Trap
There seems to be a greater likelihood of typos and other mistakes when you’re front loading multiple tweets into automation software. When you
enter a single post, you get a second chance to see how it looks in the feed. With automation, you don’t see the result until you check in later. The
occasional mistake is inevitable, but repeated flaws look unprofessional and will hamper your results.

Losing the Impact of Breaking News
Sharing breaking news on issues that matter to your followers is an opportunity for AEC firms. You’re not in the publishing business, but you can
build an engaged following by sharing timely and relevant news.
Some examples include infrastructure funding, environmental and safety regulations, and news about major projects. If you rely too heavily on
automation, the news will be stale by the next time you log in.
Substance Over Frequency
Major corporations like Bank of America that deal primarily with consumers may post as often as once an hour. Automation helps you to achieve
economies of scale when posting that frequently.
AEC firms have no need for that kind of frequency. You’re better served by logging in a couple times a day on the right social platforms and having
meaningful interactions.
Conclusion
The bottom line is that automation works best for those times when you can’t log in, but don’t use it as a way to avoid being engaged on social media.
Focus on posting interesting and relevant content on a regular basis and interacting with followers to develop a winning presence on social media.

(Editor's Note: Brian M. Fraley is the owner of Fraley Construction Marketing, a marketing communications consultancy with a unique 100% focus
and deep understanding of the construction industry. He has served this niche market for more than 25 years. Brian is active on LinkedIn, Facebook,
and Twitter, and regularly contributes to the Construction Marketing InSITE Newsletter, Construction Marketing Straight Talker Blog, and various
trade publications.)

If you are interested in following the Little Rock Chapter, our links are as follows (for Facebook and
LinkedIn look for the CSI Little Rock Chapter):
Website: https://csilittlerock.org
Facebook: www.facebook.com
LinkedIn: www.linkedin.com
If you are interested in Joining CSI or if you are just interested in keeping up with the information
provided by CSI, follow this link to the Institute Website Membership Pages:
For Membership Information:
https://www.csiresources.org/communities/membership/individual-membership
To Join CSI:
https://higherlogicdownload.s3.amazonaws.com/CSIRESOURCES/143a718d-6df6-484a-8a7976d79635b741/UploadedImages/PDFs/CSI_MembershipFormFY18.pdf
To See what CSI is all about:
https://higherlogicdownload.s3.amazonaws.com/CSIRESOURCES/143a718d-6df6-484a-8a7976d79635b741/UploadedImages/CSI_ResourcesCatalogFinalLowRes.pdf

Let’s Fix Construction Blog
How Do You Define Excellence?
Contributed by Brent Williams
Hi, I’m Brent Williams and I’m a self-described construction materials geek. I come from an
architecture background, but I was serendipitously detoured into the product rep world…and
I’ve never looked back. Why, you ask?
Because I love working in the visual oriented design world that we live in. I’ve been lucky
enough to become a hyper-specialist in one, weird little construction product. But my product
is unusual & amazing, it solves a myriad of issues in the industry and I completely love my
amazing job.
A big chunk of what a professional building product rep does on a daily basis is explain exactly where, why, how and how not to deploy
these products to the design community. In medical terms, our friends in the Architecture world are General Practitioners, while the rep
is a Micro Neurosurgeon. Architects, by the design of their craft, need to know at least a little bit about everything. Me? I need to know
everything that there is about one tiny little thing. More importantly, I need to know what THEY need to know about my tiny little corner
of the world.
And therein lies the magic, the alchemy, as it were. Product Reps have to communicate quickly and accurately, at an incredibly high
level of proficiency, in both directions…both to and from the client. You simply must be empathetic, intuitive and proactive. Not the
simplest matrix of executables and doubly tough to execute rapidly and on the fly. Nothing less than excellence will be tolerated by the
modern construction industry.
An experienced rep needs to be both an incredible listener yet anticipate issues and questions almost before they are spoken. Frankly,
all of us in the product representation arena either hold this skill set, or we’re not around very long. Check any employment website, or
look on LinkedIn, and there are lots of vacancies for reps and lots of reps looking for employment.

If you think about it, just about everyone involved in the design industry must possess most of this skill set in order to be able to sustain
the construction process. You either communicate at scale, or you’re gone. No quarter. You can’t do a proper program unless you can
communicate at a very high level, with all of the constituents in and on a project.
Because I know my craft well and because I am blessed enough to actually be the sole independent technical support person in my corner of the industry, this is a pretty easy stunt for me to pull off. Thanks to more than 15 years as a Construction Specifications Institute
(CSI) member, I’ve also learned specifically what is required from my clients, what the precise format that the information is required to
be delivered in, and how to interface with the people and systems that need my information. I’ve learned to speak, emote and deploy
marketing resources against my targets in the industry…and I’ve done pretty well at it.
Very early in my CSI career, I was encouraged to sit for my Construction Document Technologist (CDT) Certificate. At the time, I simply
did not understand how that would be of benefit to my career.
I simply could not have been more wrong.
Earning my CDT Certificate was the single most important thing that I’ve ever done in my career field, and that includes my college education. No, I’m not kidding…it’s proven to be the best thing that I’ve ever done. Why, do you ask?
Because the CDT was fundamentally both a certificate and educational process that builds into the holder the understanding of every
level and facet of the construction process.
Construction Law? It’s in there.
Submittals and how they work? They’re in there.
How everything is supposed to flow and how it’s all supposed to work together for good? It’s in there.
Stuff you didn’t even know existed in the construction process? They’re in there.

It’s the foundation of excellence for communication in the built environment. The CDT teaches you how it all works, how it all fits
together and how the community works together for good. It ties together designers, specifiers, product reps, General Contractors,
commissioning agents and more. It simply provides an efficient structure for project delivery. It is, in every facet, a conduit…delivering
the information to the party that needs it in a timely and direct manner.
Today, the need for excellence in every facet of the construction process is only heightened, given that any information on the planet is
available to anyone at just the click of a few key.
Information is plentiful, knowledge is cheap…but wisdom is becoming harder and harder to find."
CSI continues to lead the way in providing structure, systems and education to enhance the way in which we all communicate within the
built environment and will continue to pursue that excellence. Special interests in the AEC industry, like USGBC, SCIP, DHI and other
specialized voices, like letsfixconstruction.com, will add value and context to the community and let us continue the joint pursuit of
excellence.
On July 1, 2018, the CDT program transitioned from a certificate to a certification, with the main change to the program adding
prerequisites and a continuing education requirement. CDT certifications are only offered during a spring and a fall testing window each
year and the spring window is fast approaching: 2019 CDT Exam early registration is February 11 to April 10 and the late registration is
April 11 to Apr 30. The exam testing window is April 15 – May 24, 2019.
To read more about CDT Certification, please visit wwwcsiresources.org/certification/cdt
Personally, I’m going to continue to provide content, share best practices and continue my work in communication excellence. I’m
stoked to see what is happening, how the community is truly striving to provide excellence and how the media market and the working
world are beginning to blur for everyone. I’m happy to help, so reach out if I can be of assistance and please help me spread the word.

SIX BENEFITS OF LED LIGHTING
Contributed by Lisa Wetherell
Light is important for creating that warm feeling you get when you step into a building or
home. It’s also important for boosting productivity and keeping everyone safe and happy.
Not to mention, lights are a big part of the architectural creation and can make a huge
difference when used right.
In fact, there is an entire niche dedicated to how we use light to enhance spaces, and it’s
called architectural lighting design. Specialists in this niche can tell you that there are
different categories of lighting and that the color, type, and even light source are of
tremendous importance.
However, even though there are plenty of options available, more and more architects and
interior designers lean towards LEDs. Have you wondered why?
If you have, below you can get the answer and learn why LEDs are indeed the best artificial light sources one could use in their projects.
Energy Efficiency
While all spaces need artificial light, we must consider the level of energy consumption. This becomes even more important when we’re talking about
commercial and office spaces, where the amount of energy consumed by the lighting system is significant.
LED lights are among the most energy efficient artificial sources because they use 80% of the energy to create visible light and only lose 20% as
heat. When you compare this with incandescent lights, where 90% of energy is wasted through heat, you can see why so many architects and
designers choose this option.
Further, LEDs don’t break easily because they don’t contain glass and they don’t need a lot of energy to create light. Moreover, LEDs come in a
wide range of shapes and fixtures, and they can be recycled (which is no true about incandescent lights)!

Long Life
One of the reasons why LEDs are favorite in commercial and architectural application is their long life. LED lights have an expected lifetime of up to
50,000 hours and they don’t break if left on for a long time (since there is no heat and glass to deteriorate). According to specialists, if left on 8 hours
a day, seven days a week, it will take about 10 years for an LED light bulb to burn out.
LED lights are expected to last 25 times longer than halogens and incandescent lights, which is why they are used for difficult to reach places or
commercial settings where lights need to on at all times.
Versatility in Design
Lighting has powerful functional importance, but we can’t ignore its use in design either! Architects and interior designers everywhere know that the
right light can enhance the appearance and feel of a space, so it’s important to make the right choice.
To create the right design, you also need elegant fixtures that fit well with other elements. Luckily, LED lights are extremely versatile and can be
found in a wide range of shapes and sizes. This makes them easy to integrate into all sorts of fixtures, from can lights to spotlights, to luminaries.
Besides this, LEDs can be joined together and then controlled separately, which further increases their versatility. When you use LEDs, you have full
control over how the space will look, from a light point of view.
Overall Cost Savings
The LED technology is not only energy efficient, but it’s also cost effective since it doesn’t need a lot of power to create visible light. Due to their
long life, small heat production levels, and virtually no need for maintenance, these fixtures are fantastic for anyone who is looking to save money!
Environmentally-Friendly
While none of the lights used today are harmful towards human health while in use, they become a threat for the environment if they’re not properly
disposed of. For instance, the fluorescent strip lights still used in some office spaces contain mercury. This is why the disposal must be done by a
certified waste carrier and it is illegal to dispose of them the standard way.
As a result, companies need to invest more money in these lights, which ends up creating quite a hefty bill for energy.

Better Light Distribution
Standard lighting systems spread the same light intensity all around, trying to cover as much space as possible. However, this means they’ll disperse
light even in areas where it’s not necessary such as the nearby wall or the ceiling.
While it is recommended to use ambient lights, to create an overall positive atmosphere, commercial and architectural applications also need focused
light, that can be easily directed towards specific areas.
In these cases, LEDs are the best option because they focus light in one direction and don’t waste any energy by spreading light around. As a result,
you don’t need many LED light bulbs to create the needed level of brightness.
Wrap Up
At the end of the day, it’s rather clear why so many companies and commercial spaces favor LEDs over standard lights. They offer a flexible,
durable, low cost, and efficient solution to all sorts of lighting applications, which proves this is the most advanced lighting technology available
today. Furthermore, this type of versatile lighting is becoming increasingly more popular among homeowners, for the exact same reasons.

(Editor's Note: Lisa Wetherell runs the blog Lighting House - where she writes about her knowledge gained from 10 years of industry experience in
the lighting and interior design field. To learn more about how lighting can improve your space, you can follow her blog.

NFSA TRAINING IS COMING TO ARKANSAS!

February 19, 2019

Sprinkler Installation Requirements

(1-day)

There are hundreds of types of sprinklers in use
today. Determining where to locate them can be
a complex task. They need to be spaced
properly and installed in specific locations to
ensure coverage of the protected area and
located far enough away from obstructions to
ensure that the spray pattern can adequately develop and control or
suppress a fire. The rules that govern this complex matrix of decisions are
found in Chapter 8 of NFPA 13 on Installation Requirements. This fast
paced and interactive seminar will guide the participant through series of
decisions and requirements that lead to compliance with NFPA 13 and
ensure the system will operate properly when needed.

February 20, 2019

Sprinkler System Plan Review

(1-day)

Utilizing the requirements of NFPA 13
the participant will be guided through
an actual review of sprinkler system
plans and calculations. They will discuss
the
importance
of
employing
a
systematic review process and identify
the documents required for a complete
plan review. Finally they will review a
submittal
of
hydraulic
calculation
presented with the plans and discuss
the process of hydraulic calculations
and identify the key pieces of information presented and the common
errors that are made.

February 21, 2019

Rough and Final Inspections of Fire Sprinkler
Systems (1-day)
This one day seminar provides attendees
with vital information on how to conduct
the field inspections for new fire sprinkler
and standpipe systems.
Fire sprinklers and standpipes are
installed in stages and inspections are
required before commencing to the next
stage. The codes require periodic on-site
inspections as the work progresses, to be
installed according to the approved
construction documents. This work is required to be inspected and
approved before being covered or before the system is commissioned.
This course points out the visual and physical inspection requirements of
the latest codes and standards.

Registration per Seminar:

Seminar Location:

NFSA Member: $158 EARLY BIRD ($175
two weeks prior)

North Little Rock Fire Department
2400 N Willow
North Little Rock, AR 72114

Non-Members: $315 EARLY BIRD ($350
Two Weeks Prior)

Free lunch provided each day!

Create an Account!
Registration has changed! If you have
an account with NFSA, simply log in and
use the registration links above. If you
have not set up your account, please use
the link below. You must log in to
receive member pricing.

Create an account here!

South Central Cindy Giedraitis | (979) 324-8934 | cindyg@nfsa.org

LITTLE ROCK
CHAPTER
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GULF STATES REGION
LEADERSHIP CONFERENCE
2019
T R A I N I N G
T O M O R R O W ’ S
L E A D E R S
T O D A Y .

SPONSORSHIP
PACKAGE

Mail form and fee to:
Billy J. Mathis, FCSI, CDT
C/o Taggart Architects
4500 Burrow Drive
North Little Rock, AR 72116
Phone: (501) 758-7443
Email: bjmathis@taggarch.com

HOTEL INFORMATION:
Embassy Suites
11301 Financial Centre Parkway
Little Rock, Arkansas 72201
Phone: (501) 312-9080

Room Rates Per Occupancy:

All Reservations must be made
by May 30, 2019 in order to
guarantee the rates below.
For Internet Booking—go to
www.csilittlerock.org and look for
the link.
$125.00 Single/Double / $135.00
Triple / $145.00 Quadruple

Gulf States Region Annual
Leadership Meeting

SPONSORSHIP PACKAGES
NAME:
COMPANY NAME:
ADDRESS:
PHONE / FAX #:
EMAIL:
SPONSORSHIP FOR:
GSR LEADERSHIP CONFERENCE ONLY
REFER TO PAGE #3 FOR SPONSORSHIP
OPPORTINITIES

$

GSR LEADERSHIP CONFERENCE & GOLF
REFER TO PAGE #4 FOR SPONSORSHIP
OPPORTINITIES

$

Note: If possible, all sponsorship
Forms should be received no later
than December 1, 2018.
All sponsorship funds should be
received no later than April 1, 2019.
Mail form and fee to:
Billy J. Mathis, FCSI, CDT
C/o Taggart Architects
4500 Burrow Drive
North Little Rock, AR 72116
Phone: (501) 758-7443
Email: bjmathis@taggarch.com

HOTEL INFORMATION:
Embassy Suites
11301 Financial Centre Parkway
Little Rock, Arkansas 72201
Phone: (501) 312-9080

Room Rates Per Occupancy:

All Reservations must be made
by May 30, 2019 in order to
guarantee the rates below.
For Internet Booking—go to
www.csilittlerock.org and look for
the link.
$125.00 Single/Double / $135.00
Triple / $145.00 Quadruple

Conference Alone:
We have a Key Note Speaker who will be starting off the Leadership Portion
of the Event.

Key Note Speaker Sponsor 1A
Key Note Speaker Sponsor 1B
Key Note Speaker Sponsor 1C

$500.00
$500.00
$500.00

We have a second specialized speaker coming to present information very
applicable to the current Construction Industry.

Secondary Speaker Sponsor 1A
Secondary Speaker Sponsor 1B

$500.00
$500.00

There will be a Mini-Trade Show consisting of a maximum of 20 Tables. The
first twenty sponsors will be accepted along with a maximum of 5 stand-by
sponsors in case someone cannot attend at the last minute.

Trade Show Only

$450.00

There are two types of meals being served. The first is the Awards Banquet
sit-down dinner. The second are the lunch meals served during the day on
the 7th and 8th. We can accept a maximum of 4 sponsors for the Awards
Banquet and 5 sponsors for the General Meals.

Awards Banquet Meals
General Meal Sponsor

$500.00
$500.00

If you would like to participate in more than one sponsorship, below are the
total costs for the various combinations. There is a cost difference in
combining two versus sponsoring two independently.

Trade Show & Speaker Sponsorship
Trade Show & Meal Sponsorship

$900.00
$900.00

Note: It should be noted that all monies collected beyond that needed for the Leadership
Conference will be donated to one or more local charities.

It doesn’t happen too often, but occasionally there is an
opportunity to bring two (2) events together close enough to
allow for sponsors to help both events, while saving a little bit
on the overall sponsorship amount. We are hosting our
annual Chapter Golf Tournament on April 26, 2019 and the
Gulf States Region Leadership Conference on June 7-8,
2019. Both of these are great events where people come
together and both offer an opportunity for sponsors to meet
with many people in one location.
Conference and Golf Tournament
Sponsorships Together:

Hole Sponsorship and Trade Show
Speaker & Hole Sponsorship

$750.00
$800.00

Drink Cart Sponsor and Meals Sponsor

$850.00

Hole Sponsorship, Team and Trade Show

$1,100.00

Speaker & Team
Speaker, Team and Hole Sponsorship

$900.00
$1,200.00

Add a Trade Show to any of the
non-Trade Show Groups Above

$400.00

Note: It should be noted that all monies collected beyond that needed for the Leadership
Conference will be donated to one or more local charities.

LITTLE ROCK
CHAPTER
CSI

2019 ANNUAL
TOURNAMENT

GOLF

SPONSORSHIP
PACKAGE
When:
Registration:
Shotgun Start:

Mail form and fee to:
Billy J. Mathis, FCSI, CDT
C/o Taggart Architects
4500 Burrow Drive
North Little Rock, AR 72116
Phone: (501) 758-7443
Email: bjmathis@taggarch.com

Friday, April 26, 2019
07:00 a.m.
08:00 a.m.

LOCATION INFORMATION:

Country Club of Arkansas
Maumelle, Arkansas

2019Annual Little Rock
Chapter Golf Tournament

SPONSORSHIP PACKAGES
NAME:
COMPANY NAME:
ADDRESS:
PHONE / FAX #:
EMAIL:
SPONSORSHIP FOR:
GOLF TOURNAMENT SPONSOR ONLY
REFER TO PAGE #3 FOR SPONSORSHIP
OPPORTUNITIES

$

GSR LEADERSHIP CONFERNECE & GOLF
REFER TO PAGE #4 FOR SPONSORSHIP
OPPORTUNITIES

$

Note: If possible, all sponsorship Forms should be received no later
than December 1, 2018. All sponsorship funds should be received no
later than April 1, 2019.

Golf Tournament Alone:
EVENT SPONSOR:
(Hole Sponsorship, Event Sponsor,
and 2 Complimentary Lunches)

$650.00

TEAM & HOLE SPONSOR:
(Includes 4 Player Team with Lunch
and Hole Sponsorship**)

$750.00

FOOD AND BEVERAGE
CART SPONSOR:
(Includes Custom Sign on Beverage
Cart and 2 Complimentary Lunches)

HOLE SPONSOR
(Includes Hole Sponsorship** with
Logo In-Cart Display )

$400.00

$400.00

** Indicates the ability of each Hole Sponsor to actually man their
particular hole and meet and greet each golfer as they pass.

LITTLE ROCK
CHAPTER
CSI

2019ANNUAL GOLF
TOURNAMENT

TEAM
REGISTRATION
PACKAGE
Mail form and fee to:
Billy J. Mathis, FCSI, CDT
C/o Taggart Architects
4500 Burrow Drive
North Little Rock, AR 72116
Phone: (501) 758-7443
Email: bjmathis@taggarch.com

Little Rock Chapter
Annual Golf
Tournament

TEAM REGISTRATION
NAME:
COMPANY NAME:
ADDRESS:
PHONE / FAX #:
TEAM CAPTAIN
PLAYER #2:
PLAYER #3:
PLAYER #4:
REGISTRATION FOR:
TEAM ($450.00)
SINGLE PLAYER ($125.00)

$
$

TOURNAMENT INFORMATION:
Location:

Country Club of Arkansas
3 Country Club Cir,
Maumelle, Arkansas 72113

Date of Tournament:
Due Date for Payment

April 26, 2019
April 15, 2019

Registration Opens at 07:30 a.m. with the Tournament starting at 08:00 a.m. Coffee and pastries will be available and
lunch will be served to all participants (players and sponsors).

LITTLE ROCK CHAPTER INFORMATION
Chapter Officers
President:
President-Elect:
Immediate Past President:
Secretary:
Treasurer:
Directors
Operations
Honors
Membership
Education / Certification
Chapter Info

T

Garrett Shaffer, CSI
Open
Clark Wood, CSI
Clark Wood, CSI, CDT
Billy J. Mathis, FCSI, CDT
Rachal Belanger, CSI
Melissa Aguiar, CSI, CDT
Carlie Massery, CSI

Chapter Website:

https://csilittlerock.org

Chapter Newsletter:

SpecWork

Chapter Meeting Day and Time:

2nd Wednesday of Each Month unless otherwise specified by the
Chapter President

Chapter Board Meeting Day and Time:

1st Friday of each Month unless otherwise specified by Chapter
President

If you are interested in Joining CSI or if you are just interested in keeping up with the information provided by CSI, See the slides
shown from the “Why CSI” presentation

